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Dear Friends,
The world changed spring of 2020, but our kids keep growing up. Even in a world filled with uncertainty because of a
pandemic and protests, the resilience and commitment to our patients, our staff and our supporters shine through.
COVID-19 and national protests related to social justice challenge us in different ways, but they also spotlight our best
qualities. As George Jallo, M.D., our vice dean and physician-in-chief recently told graduating residents, “The hospital is
perhaps one place where everyone is treated equally, regardless of creed, race and social status.”
As we look to the future and what it holds for our events, we know one thing is certain: Our kids can’t wait. They
don’t have the choice on when they become ill or injured, so we still need your support. As philanthropists, we
understand your need to support the organizations that demonstrate the most need, and supply the most impact. We
hope the work of Johns Hopkins All Children’s continues to compel you to give.
At Johns Hopkins All Children’s Foundation, we have had to continually adjust our in person events due to the
changing circumstances and know you all have as well. In the meantime, we will be hosting many of our events and
donor engagement opportunities virtually. The great news is that virtual events are working! Many institutions have
reported reaching or exceeding their fundraising goals.
If you are feeling as if it would be in the best interest to move your scheduled event virtually, attached you’ll find a
series of tools that we hope will provide some guidance and confidence when it comes to hosting virtual events. Some
of you are well-versed in technology, and some may be a bit more challenged – and that’s okay! Your partners at Johns
Hopkins All Children’s Foundation are excited to help you on this journey.
Attached you’ll find the following contained within this packet:
Page 1
Stats, Tips & Tricks of Virtual Events
Page 2
Soliciting Sponsors & Sponsor Benefits
Page 3
Zoom Meeting Tutorial
Page 4
Facebook Events
Page 5
Create a Fundraising Page
Please consider us your partner and a resource as we move forward into this virtual world, and thank you for all that
you do for the children of our community, country and world.
All for kids,
Amy Amico
Sr. Associate Director, Foundation

Stats, Tips &
Tricks of Virtual
Events
Johns Hopkins All Children’s Foundation compiled stats, tips, tricks
and fundraising ideas from various webinars and online resources
to share with community fundraising partners to help successfully
transition from an in-person event to a virtual event.

VIRTUAL
FUNDRAISING
IDEAS:

STATS:






Generosity is not cancelled
More than $6B given in the United States for COVID-19 related causes
Multiple surveys show that donors intend to keep giving
Virtual events are working!
Many reports that virtual events are meeting goals / exceeding fund-a-need
campaigns
 Silent auction showing strong results
 Increase in new donors is an emerging pattern
 Virtual viewership is higher than in-person event attendance



Fitness Class



Floral Arrangement
Class



Carpentry Class



Candle Making Class



Pottery Class

TIPS & TRICKS



Cooking Class



Dog Training Class



Cocktail Class & Social



Arts & Craft Night



Wine and Paint Night



Benefit Concert



Talent Show



Trivia Night



Book Club



Field Day



Dance Party

 We won’t always live in a virtual world. If you are wanting this event to be an
annual event, understand that your virtual format is temporary and could
potentially develop into an in-person event.
 Identify a fundraiser that you have an interest in and feel confident will appeal
to your network of friends, family and community (reference left column for
fundraising ideas).
 Use free online platforms to host virtual events:
 Zoom*
 Facebook Live*
 Instagram Live
 Use social media to promote your virtual fundraiser
 Facebook
 Instagram
 LinkedIn
 Communicate weekly through social media and/or send attendee emails to build
anticipation for the event as well as highlight details of participating in a virtual
event.
 Highlight how the proceeds from the virtual event benefit Johns Hopkins All
Children’s Hospital (use Johns Hopkins All Children’s Hospital YouTube
channel to promote mission and patient stories:
https://www.youtube.com/user/AllChildrensHospital).
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*Additional information is provided in
this packet

Soliciting Sponsors
& Sponsor Benefits
for a Virtual Event
Sample of Sponsor
Benefits:
 Diamond Sponsor ($10,000)
Sponsor for virtual event
and extended sponsor for
next in-person event
Sponsor logo on virtual
event platform home
page
Weekly “Sponsor
Spotlight” post on your
social media
Sponsor
acknowledgement day of
event
 Gold Sponsor ($5,000)
Sponsor logo on virtual
event platform home
page
Weekly “Sponsor
Spotlight” post on your
social media
Sponsor
acknowledgement day of
event
 Silver Sponsor ($2,500)
Weekly “Sponsor
Spotlight” post on your
social Media
Sponsor
acknowledgement day of
event
 Bronze Sponsor ($500)
Sponsor
acknowledgement day of
event
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SOLICITING SPONSORS:
 It is important to use your network, personal relationships with individuals or
businesses, who you can approach about your event.
 Research businesses that support your type of event and reach out to those
business (phone calls or emails).
o Example: You are hosting a “Paint & Wine Night”, research
businesses that support painting. During your research you identify
that ABC’s Craft Store is a business you want to request
sponsorship from, as your research helped you attain the contact
name, number and email address of their manager. You call and
email the manager to request their sponsorship for the event.
.
 Use your organization’s social media to promote your event but also post
requests for sponsorship opportunities. Highlight your sponsorship levels and
sponsor benefits.
 Highlight how the proceeds from the virtual event benefit Johns Hopkins All
Children’s Hospital (e.g. Share videos from
https://www.youtube.com/user/AllChildrensHospital).

SPONSOR BENEFITS**:
 For higher-tiered sponsors, offer them a BOGO Sponsorship. Their sponsorship
amount will be applied to the virtual event, but you will also give them
recognition at the in-person event the following year.
 For higher-tiered sponsors ($10,000+), offer an opportunity to virtual meet
Johns Hopkins All Children’s Hospital or Johns Hopkins All Children’s
Foundation leadership.*
* will have to coordinate with Events representative of Johns Hopkins All Children’s
Foundation, achfoundationevents@jhmi.edu 3+ weeks in advance.

 Include sponsor logo on virtual event platform
 Offer a weekly “Sponsor Shout-Out” on your social media platforms, including
logo (if there is an individual/business website that the sponsor wants included,
you can include their website).
 (If applicable) If providing event participants with a “swag bag,” or “event
packet,” include items with sponsor logo or collateral provided by sponsor.
 Sponsorship is supporting the patient care and medical research provided by
Johns Hopkins All Children’s Hospital.
**not inclusive of all potential Sponsor
Benefits (suggested ideas)

Facebook Events
Facebook Events are an easy (and free!) way to promote your
fundraising event. Below you’ll find some tips and best practices
on how to set your event up for success using Facebook.
Overview of Facebook Event benefits:
- Grow your audience
- Opportunity to highlight sponsors
- Host auctions (silent & live)
- Provide platform for networking, social sharing and community
engagement
- Go “Live” for an event program or integrate with Zoom broadcast
- Accept donations via Classy Microsite integration

Getting Started

5 Ways to Grow Your
Facebook Event
1. Create a fabulous event
header and graphics
- Use high-resolution photos and
graphics to draw attention

2. Provide complete
information
- Make sure you have dates,
times, locations, cost, direction,
ticket sales and any other
information someone might ask!

 Set up an overarching Facebook
page for your event
-This page will be your home base for
this year’s event, and all future years.
(e.g. Run For All Children)
 Create an event for this year’s
function
-This will be specific to this year’s event
so your constituents will know event
details.
(e.g. 2020 Run For All Chidren
presented by Busch Gardens)
 Create a content calendar
-Pre-schedule your posts so you’re
reaching your audience at least once
per day.

3. Add your event link to
your email footer

 Tell a story! Why are you

- By adding the event link and
inviting those you’re working with
to RSVP, you’re extending your
reach!

 Why should people support your

4. Cross promote your event

fundraising?
event?

 Where is the money going? And why
is it needed?

- Add your sponsors or benefiting
partner as a “co-host” of your
event

 What makes your event unique?

5. Invite & share
- Use your personal network to
spread the word! Invite your
friends, and continue to
personally share the event.

 If you have the budget, place ads.
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 Use pictures/video with every post!
 Encourage your committee /
community to like and share.

Hosting a Virtual Event
 Host a silent auction
-For silent auctions, post photos of
your items and allow guests to
comment their bids.
 “Go Live” for your program
-Pre-advertise (at least two to three
weeks in advance) the date and time
of your “virtual event” and go live
during this time
-Build out a program just as you
would for an in-person event
-If you have a Zoom license, you can
integrate this directly into your
Facebook feed.
 Host a live auction
-When you’re live for your program,
auction off some bigger packages
and allow guests to comment their
bids.
-Be sure you’re only accepting bids
on one platform, if using Zoom.
 Ask for additional donations!
-Set up a Classy microsite giving
page
 Encourage guest interaction
-Use conversation prompts
-Encourage posting selfies

Join the Johns Hopkins All Children’s
Hospital fundraising community by
creating a fundraising page.
This presentation provides you
instructions on how to create a
fundraising page, customizing it
specifically for your event and/or
fundraising efforts.
Once you create your fundraising page, share your fundraising page to friends,
family and the community.
Thank you for supporting Johns Hopkins All Children’s Hospital!

To create a new fundraising page,
click on “Become A Fundraiser”
button on the main screen.

If you’re starting a new page as an
individual, click “as an individual.”
If you’re joining an existing fundraising
page, click “join a team.”
If you want to create a team, click
“create a team”.

If this is your first time creating a
fundraising page, you’ll need to create
an account. Then, log in.
*Be sure to write down your user
name and password!

After logging in, you’ll start to create your page!
1. Set a fundraising goal.
2. Set a fundraising end date.
3. Choose a Page Headline – be creative!

4. “I’m fundraising for…” offers a drop down of
menu options where you can choose the
department for which you’d like your funds
raised to go to.
If you want it to go to the greatest area of
need, please pick “General Fund Project”.

5. Set your Fundraising Page’s Short URL. This
can be a link you share with family and friends
that is easy for you to remember.

Next, you’ll be asked to upload a photo
that will be your profile’s main picture.

Recommended Photo size is
300x300 pixels
in a jpg, png or gif format.

Congratulations!
You’ve created a fundraising page.
To continue to edit your page, click on
the “Manage” button.

This is where your
profile image will show.

After clicking the “Manage” button, this
page will appear. Here is where you will
where edit your story, or compose
updates to your page’s followers.

If you choose to edit your story,
sample text will appear – as shown
above. This is included as a starting
point for you, but can also be deleted.

We encourage you to share your
personal story, and why you’re
fundraising for Johns Hopkins All
Children’s Hospital.

There are editing tools found at the
bottom of the page, that can be used to
emphasize points, divide your storyline,
add picture and/or video, or link to a
different page.

Adding additional photos is definitely
recommended, as it is a great way to
further tell your story!

The “Donations” tab will allow you to
see the donors who have given to your
fundraising page.

The “Details” tab will allow you to edit
your page goals, URL, header photo,
etc. at any time.

If for some reason, you decide to
delete your fundraising page, this link is
found under the “Details” tab.

This is your main “Overview” page.
This is how you see the back end of
your fundraising page.
To see the public facing page, click
“View” in the upper right hand corner.

Your fundraising page is
now ready to share!
THANK YOU!

Meet Logan & Landon!
These cuties are grateful patients of Johns Hopkins All Children’s Hospital. This header is
consistent with all fundraising pages through our platform.

